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g\;;?agi]nttlrrguglirt|lse ]rl own labour and self businesses. Thoy do not
egular salaried employment with walfaro bonofits. I
~ workers in the organized sector. w U5

He main objective of SEWA is
for full employment where by worke
income sgcurily. food security and social security, SEWA is both an
organization and a movement. It is a combination Lol three

lo organize women workors
IS can obtain job security,

9.10 SUMMARY

Entrepreneurs are found in every economic system and in
every form of economic activity as well as in other social and
cultural activities. They classified as per types of business, use of
technology, motivation, growth, stages of development, area,
gender, age, scale of operation, etc. A successful entrepreneur
need to have an all round personality. The government has set up
various centres or institutes to impart training and development to
entrepreneurs so as to improve their knowledge, attitude and skills.

In India, participating of women as industrial entrepreneurs
has increased from 70s majority of them are engaged in the un-
organised sector like agro-based industries, handicrafts, handloom 5
and cottage based industries. Women entrepreneurs face a series {
of problems right from the beginning to till the enterprise functions. ;_
Some of the problems are - problem of finance, lack of education, -
social attitude, low risk-bearing capacity, limited mobility, etc. It is
possible to promote women entrepreneurs in India. With proper
governmental and societal support, these women can create
sustainable organized and growth - oriented enterprises with a
vision.

9.11 QUESTIONS

1) Explain the different types of entrepreneurs.

2) Discuss the role of entrepreneurship training and
development centres in India.

3) Write a note on competencies of an entrepreneur.

4) Write a note on incentives to entrepreneurs in India. .

5) What are the problems faced by women entrepreneurs in

India.
6) Explain the promotion of women entrepreneurs.
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11.11 SUMMARY

E-commerce is a range of online business activities that
includes explaining products or services and providing mechanisms
for customer to buy those products and services from web sites.
The major sequential activities related to the potential customers
are: Product or service search, Price search, Actual purchase and
payment.

The different types of e-commerce are:
1. B2B - Business To Business
2. B2C - Business To Customer
3. C2B - Consumer To Business
4. C2C - Consumer To Consumer
5. P2P- Peer To Peer
Over the years e-commerce has grown significantly in India.
Growth of internet users, Awareness of E-commerce, Growth of
middle class, Computer education, Growth of service sector, Impact
of western life style, Growing competition etc are the reasons of
growth of e-commerce in India.

E-commerce, in India is offering many challenges for future.
Some of the challenges are: preparing in web advertising,
maintaining security, online trading, popularizing M-commerce,
challenges due to lack of customers, challenges due to price wars.

Online marketing research is collecting primary data online
through internet surveys, online focus groups, and web based
experiments or tracking consumer’s online behavior.

The types of online marketing research are: Web survey,
Quantitative research, Online focus groups and Online data bases.

Wide geographical coverage, cost effectiveness, easy
accessibility, accuracy, good co-ordination among respondent are
some of benefits of online marketing research.

imitati i [ ’ h are: Lack of
The limitations of Online m_arketlng researc
response, limited use, termination of answers, problem of

technology etc.

. T

11.12 QUESTIONS

1) What are the different types of e-commerce? Explain B2C.

2
2) Why is B2B most popular form of e-commerce: .
3) What are the tools and techniques of B2B enterprises? Expiain.

4) What is the scope of B2C?
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