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ARTICLLINIO - TRSTRACT

This research delves into the multifaceted realm of Al-driven GTA V Five M
role-playing gaming servers, focusing on the integration of Indian culture
technical challenges, and security measures, Grand Theft Auto VIIGIA 5) Serves
as the backdrop, offering an expansive open-world setting where players crgige
in quests and multiplayer experiences on customized dedicated servers: U
investigation combines plaver behavior analysis with an exploration ot e
technical intricacies involved in developing, testing, and deploving thes
servers. The study reveals diverse player behaviors, including socializing,
competing, and role-playing, alongside technological challenges such as server
performance, security concerns, and cheating. Th rough detailed methodologies,
risk analyses, and developmental stages. the rescarch aims to enlbiance hoth
player enjoyment and the overall security posture ol Al-driven G'IA N gaiting
servers. The integration of Indian culture further distinguishes these servers,
fostering a unique and immersive gaming experience that resonates with
players on a cultural level. The findings contribute valuable insights for the
ongoing evolution of online gaming environments, emphasizing the significance
of both technical proficiency and cultural integration.

Keywords: Al-driven Gaming, Role-Playing Servers, Security Measures, Plaver
Behavior Analysis, Technical Challenges, Cultural Integration.

I. INTRODL UTION

This research embarks on an in-depth exploration of Al-driven GTA V' Five M role-plaving ganine o
with a primary focus on the amalgamation of Indian culture, addressing techmcal challonges
implementing robust security measures. In the expansive realm of Grand Theft Auto V' (GEA 500 plavers
partake in immersive multiplayer experiences within custom-designed virtual landscapes. This pape

~ endeavors to dissect and comprehend player behavior intricacies, intricacies involved in server development
d the | al role of cultural integration in crafting a distinctive gaming milieu. As online ganons

§, ing the nuances of technical challenges and the infusion of cultural elements

barks on an extensive exploration of Al
lies in unraveling the intricate livers of
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ARTICLE INFO ABSTRACT .
The global economy has been severely disrupted by the growth and spread of the
COVID-19 coronavirus outbreak, which has caused imbalances in all areas ol
society worldwide. Social distance, quarantine laws, and stringent trn
restrictions have resulted in a significant dechine in the labor force
employment losses in every industrial sector. The food and agricutture sectors
were the most vulnerable and impacted. The government's decision to declare o
national civil lockdown caused businesses all across the world to close. which
had an effect on the flow of goods from farmers to consumers. Presenting
workable solutions that may simultaneously boost the market and satisf
customers—even in the midst of a severe pandemic—is urgently needed. This
study examines how COVID-19 has affected the agro-tood svstem and o
economics, highlighting important elements such as labor availability, food
security, interconnectedness of the farming system, and resilience of 1l
agricultural sector. A robust and independent society may be develaped by
potential innovations including technological adoption, risk detection 0
management, government action, and policy changes.

Reywords:  Agriculture, COVID-19, Food security,  Agricultural < <l
resilience, Pandemic, Management.

L INTRODUCTION

The global coronavirus (COVID-19) epidemic presented a serious risk to public health and had an impac
many areas of human existence. Food insecurity resulted from the virus's quick spread and impact o0
economies, w_hlcl'_l lefi to inefficiencies in the industrial and agricultural sectors. Numerous national and
international institutions, such as the International Food Policy Research Institute (IFPRD and the Food wd
: tural Organization (FAO), have long supported the economies of many different countries througl
ire. .. Significant changes occurred in the agriculture sector in the late 1900s, as Fig. 1 illustrates
Om Iabgr-mtenswe, bullock farming to mechanized and the use of larger tools in the twenty -first
n add_it_xpn to contemporary machinery, advancements in crop types, digital supply chain sulutions
cation of various agri-inputs were additional factors aimed at boosting productivite and vield
1o a revolution in the agro-food industry. Since the abrupt COVID-19 breakout. the o

-Ed £ B8 the main driver of growth for managing international trade velations aid

ppg&red in December 2019 when a pneumonia outbreak occureed m Chin
)20 __tb_e World Health Organization (WHO) subsequently deemed the COVTD
th emergency of global significance. Globally, the virus's constant spread s
fter starting in China, the COVID-19 pandemic gradually expanded to
ence as one of the COVID-1g epicenters around September 2020
ces, the National Institute of Epidemiology and Bloamberg report
e the United States and Brazil. In this interconnected sociehy
road by the hidden cascading domino effect, but management =
e COVID-19 pandemic. The food and agriculture industiies @i
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tion of Mathematics in
erce and Management

Prof. Manishkumar Jaiswal
tant Professor, Department of Mathematics
2ge of Commerce & Economics, Mumbai, Maharashira

cations of mathematics, like electronic games, automated teller machies  salk
@ analysis, and opinion polls. The applications of mathematics are pretiv hroad s
@l 1o practically every subject, including indusory. commerce. pliva

psychology, astronomy and many more. It has created several tools Jor e

o support the achievement of the business objectives — maximzing profils. MHIE S
nteeing optimal resource utilization —this paper aims to provide an overvien of somc ol
of mathematics such as algebra. matrices, statistics. probabdiny. liear alech

rch in business.

- Business and Commerce, Mathematics

JCTION

s and statistics are important and employed in practically every aspect of human file, i hadine
merce, physics, chemistry, economics, biology. psychology, astronumy. engimecting. medicin
y others, hence its use is wide-ranging. Statistics is the branch oF mathenuatios that we eploy

te and understand the unpredictable environment in which we live People allare aware with ihe s
in opinion surveys and market research, but they are also essential in the production and testing
Jitems. Mathematics fosters logical thinking. problem-solving, and teasoning skills Matheniatios s
the most important factors in today's globalized world and has shown to be quite helptul m the
sector. In the fields of accounting (financial, cost, corporate, and management accounting.
lory management, sales forecasting, markcting, and linancial analysis. business organizations Use

ematics. One fi UL e S ;
i ¢ feels helpless in every arca of commerce and business without mathematics.
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Id's second-largest aquaculture fish producer and the third-largest fish producing

Sidents of Mumbai are Kolis. The Koli community works hard to keep their fong-

g This 'papcr aims to investigate the financial situation of Mumbai fishermen
ings and investment habits, For the purposes of this study. 300 fishermen were selected as
‘will begin with a survey of the literature on fishermen in the Mumbai region. Pramary
in Mumbai and analysed using both parametric and non-parametric statisbical fechnigues
that their education level is below HSC. Despite carnmg over Rs SO0 por das e

Moo Bs

~income towards conventional vestment channels. A signilicant portion ol the

old expenses by the majority of them.

ng and Investment, Socio Economic Status, Fishermen

TION: India contributes approximately 7% of the global production ol fish The country has

the world's fish biodiversity and is onc of 17 mega-biodiversity rich countries Fish haryesis in

has the biggest coastal arca of over 8200 kilometres and about 3800 fishing communities. okl

tonnes, In addition to earning foreign cash. it has been achnow ledged as an effecuyve torm ol

t and revenue at the micro level because it fosters the expansion ol other related sectors and

fordable. wholesome food. Most significantly. it provides i means of subsistence 10 eV 4

iduals, the majority of whom are economically disadvantaged. Theretore, lisheries are important
able. carming

2 for the nutritional needs of the population, increasing the amount of food avail

ge, and creating jobs.

S
6004 | Journal of Emerging Technologies and Innovative K TR }.
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ABSTRACT

110 understand the innovative techniques adopted by Best Bus Services i orde
'Changes into their service pattern. The Advancement in technology and digit
10 make use of advance technology in their services which will lead 1o

I improve efficiency and productivity of that particular industey - Hows

the app various changes have been observed and noted oo i passengers commn 5
equally very important for commerce industry to understand the needs and expeclations
try to fulfill them through the best possible way. A survey has been conducted w ik
of 60 passengers belonging to the Mumbai suburban region. The hindings of the st

the changes which have occurred after introduction ol the bus app

novation, Creativity, Advancement, Generation friendly

Introduction:

*s First bus transportation technology company that provides Tive bus tracking services
sent solutions to transform everyday bus travel into a safer and more reliable experience His
of Chalo is Chalo Mobility Private limited. Tt 1s launched m Mumbar i partnership will
“Electric Supply and Transport (BEST) undertaking. Chalo mobile app will fer passenecis

e tickets and bus pass via an electronic wallet. The Chalo app s frecs that alion s v

us live location and informs them when their bus will reach the destination swop - Passaiizdis
matters, because if you can meet them than they are likely o spend moig GWer a positive
The Chalo app allows passengers 1o buy passes which is more convenient than paving cash 1o
tor. Along with app they do have a Chalo card. commuters can recharge the Chalo card wallet
unt from Rs. 10 onwards, in multiple of Ry 100 < the balance oncard neser expiies

vation is important?

§ era of competition where we can see every sector hay achieved and adopted advang
0gy In order 1o retain their customers, clients, passengers and so on,

s why innovation in products serices is 4 must

that one can continue their activities

tor a longer pertod ol time
) A = k
024 | Journal of Emerging Tec

hnologies and | vative Resq i T TR

Scanned with CamScanner



SN

EVELOPMENT

armi', Dr Balaji B Kambl¢’

Memorial Foundation College of Commerce & Science and

roff College of Arts & M H Shroff College of Commerce

' Principal Shri Chinai College of Commerce and Economics

essential for raising living standards. stimulating the cconomy. and promists

human potential, environmental sustainability. and cquitable oppor

ool suw ity

g community. Along with improving lives. this overall developmes

iveness and builds a sustainable future for future gencrations ( SR imitiatives hase

sbistal

iety by fostering social equality, cconomic growth, environmental
onsible business activities and relationships. The technique used m s <ty

le signed rank test. The findings of the study indicated that Educanon cnhiancermcit

Women empowerment, Rural development. Diversity and inclusion. public: e

Job  Creatne

y alleviation, Support for different abled. Promouon ol local spuils,
opment and Access 10 clean water are high impact fuctors on 1CIC BANK'S CSR activibics

development of the society.
leoxon one-sample signed rank 1est, CSR, 1CICT Bunk

Y
ous commercial operations of businesses impict the socil and environmental resources o Bies

of sustainability and profit-making for organizations As result o organizations” atieimpis o

BRlance between the demands of the economy. socicly. and ensonment. corpuisis sow il

lity, or CSR, has become crucial (Schwartz & Carroll, 2003 Naon. 2009). I heretore. C SR may b

ed as an organization's actions that go above and beyond the consttution’s requiremenits tor the goud

it and soci : . : : o= , .
society. Bowen (1953) described CSR as "the obligations of businessmen (o puisg

) make those decisions, ) ,
isions, or to follow those lines of action which are desirable n terms ol our

"
06027 | Journal of Emerging Technoloaioes a1
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o after GOVID 19

A Study on evaluating impact of Corporate Social
Responsibility on Satisfaction of Private bank customers in

South Mumbai region.

Virani Charmi', Dr Balaji B Kamble?

IResearch Scholar (Nirmala Memorial Foundation College of Commerce & Science)Asst. Prof. (KES'B K

Shroff College of Arts & M 1 Shroff College of Commerec)
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is the plan that pushes companics in playing a positiverole i
ironmental upliftment. The aim of this study 1s to analyse ctlcct ot
SMART PLS have been uscd for
v ate bank. Further

Corporatc Social Responsibility (CSR)
community by providing social and cnv
CSR on Customer satisfaction (CS) of private bank. SEM technique using
the current study. It is seen that CSR significantly influence Customer satisfaction ot pr
studies can be conducted by evaluating impact of CSR on customer satisfaction using moderator constructs

(Type of bank).
Model (SEM).

Keywords: CSR, Customer Satisfaction, Banking Sector, Structural Equation

Introduction

Banking in India has be
able from the past. Modern b
d to emerge. A ba
s in India; this bank was operational ull
as started, but failed to run smoothly and was hguidated
ational bank in India. Tt was mnitially

en evident since ancient times and can be traced back to its roots through various

anking, or thc current banking syste

nk that was initially started in 177
1832 and wits later Biguiddicg

the

scriptures avail m. can be truced back to
18 century when it starte
Hindustan, was onc of the first bank
AnotherBank of India w

aching and the oldest running n
as the Bank ol Bengal: Two other hanks Bank o

0. known as the Bank

Ll

the same year. In 1780,
1791. State Bank of India is a far-rc
started as the Bank of Calcutta and was relabelled later
Bombay, and the Bank of Madras was initiated in 1840, formed in 1843, These three banks were metged

and one bank was formed known as the Imperial Bank of Tndia in 1921 and laterwas named the State Bunk vl
India in 1955. Several other public banks, such as the Punjab National Bank., initiated in 18942 Canara Bunk
and Bank of India, initiated in 1906: and variousother banks. India, as of now,
which five banks have their headquarters in Maharashtra. Private Banks' history
when City Union Bank was formed in Tamil Nadu. Other private banks include the HDEFC Bank. 1CICI
Bank, Kotak Mahinda Bank, Yes Bank, Axis Bank, 1DBI Bank and o few more. Currently, there arg 21
Private Banks in India. There arc 43 rural banks in India for various st
banks that are originally from outside of [ndia but have branches in the country.

has 12 public sector banks. ol
Iso dates back 1o [904

ates of the country, and many toreigh

idea or a pursuit format that Assils compaities Wby B

Corporate Social Responsibility (CSR) is the
for the Tulfilment of their needs: it assists a company

aware of the communities that require their assistance

IJFMR Special [ssue C-2330
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Impact of Online Payment on Grocery Delivery Service
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Abstract:
Technological innovation has brought about a lot of comfort to the life of humankind. Be it for online
vid has redefined many business models as

purchase, payment of bills, shopping etc. furthermore, co

majority of purchases are now happening online. This research is an attempt to find the impact of online
payment on grocery delivery services. There are many factors that impact the online shopping habits of
people, like their attitude, ease, standard etc. chi-square test is applied to conduct the rescarch.

Introduction:
Technological advancement and modernization have brought a whole new world of digital environment.

This digitalization has transformed the human life in many ways. It has not just brought comfort and easy to
mankind but has made things faster with better time utilization. Be it in terms of online payments ol
electricity bills, mobile recharges, or purchase of goods and services online. This research is an attempt to
study the impact of online payments for grocery business during and post covid phase.

Digitalization: the use of digital technology like computer, laptop and internet to enable and improve
processes and generate greater business revenue is called digitalization. Due to a setback caused during
Covid times, people across the global were made to stay locked in their four walls. In such uncertain
circumstances they were made to do all the transactions from purchase of small food stuff to big clectronics
gadgets through online means. During such times the processes and businesses of online trade had taken a
boost.

Online payment: the process of making online payment for purchase of goods and service is called online
payment.

Types of online payment:
1. Debit/ credit card: Debit cards provide a financial limit to purchase within once own means. While under

credit card a credit limit is provided by the respective bank to the customer. Any purchases can be made

within that limit.

2. Prepaid card payment: these are the cards issues by respective stores to their customers to carry physical

currency. Any payment can be made within the amount put in the card.

Bank transfer: this option is generally chosen by clients making huge payment in one go.

4. E-Wallet: it is a new type of concept coming in practice these days. Herein the client and the merchant
sign up. The bank account of the client is linked to the E-Wallet account and the payment gets directly
deducted from the clients bank account.

Grocery store: it is a store that retails general range of food products. It may be fresh or packed products.
Online grocery stores: it is a way of buying food items using online web based shopping services. Here the
customer can arrange for a home delivery of the product grocery shoppers have local, national and
international options available to them.

w
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Abstract
Covid-19 is affecting many e-commerce businesses. Covid-19-1 ly to
effects on e-commerce. E-commerce is a busincss model that lets firms and individuals buy and scll

products and services over the internet. Today 40% of internet usage made for online purchase. According to
IBM’S report Covid-19-19 pandemic pushed the industry ahcad by around five years. Morcover. after the
Covid-19-19, social distancing and staying home is further cxpected to push the consumers towards online
shopping.Descriptive research was conducted to conclude the study.

9 crisis is likely to have long lasting

Keywords: Covid-19 ,E-retailing, Y Generation

Introduction ‘
Although Covid-19 massively impacted economic activitics and let to complete shut-down ol sume

sectors, it definitely helped in the surge of eCommerce and increased the use of digital transactions. The
average share of internet users who made purchases online increased from 33% in developing countrics
before the pandemic to more than 60% following the onset of the pandemic. across 66 countrics with
statistics available (TOI1,29-10-2022).

The Net Generation (also called “Digital Natives,” “Y Generation.,” “Next Generation.” and
“Millennials”) is a group of individuals, born roughly between 1980 and 1994, who have been characterised
by their familiarity with and reliance on information and communication technologies (1CTs) (Kennedy ot
al., 2006).The habits and purchasc behaviour of the Y generation arc mostly influenced by the medi durmy
the pandemic as well as post pandemic, both clectronic and printed. Commonly, they are carly adopters i
most new things; they like to explore, and they are investigating frequent, Several reasons influence their
purchasing decisions and buying behaviour towards online shopping.

This study examines the use of e-commerce duc (o Covid-19-19 pandemic and also attempts to find
whether e-commerce became substitute source of traditional marketing .

Objectives of the study

1. To determine the demographic profile of Y generation purchasing from e-retailing - companices.
2. To study the usage pattern for c-retailing sites among the Y generation in Mumbai .

3. To recognize the type of products purchased by the Y generation from c-retailers,

Hypothesis

HI : Females purchase more products [rom online retailing sites than males

HO : Females purchase do not purchase more products [rom online retailing sites than males
Research Mcthodology

o ditionFotrhlhe presr::n study, data were (_sollcclcd from both primary as well as secondary sources  In
- ore fle, _bf researcher used a self-administered survey to conduct the rescarch. As a result. a survey 1y
ore flexible, and opportunities for shirking genuine work are greatly reduced. )
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Abstract:
As socicty develops so does the nature of incidents surrounding it societal.

& medicine is limited to a certain SCOpe of incidents. Safety of society& financial aspects against certain natu-
ral incidents cannot be avoided, however can be hedged by applying certain estimation  Lools influenced by
other scientific purposes. Oceans / Seas are significant Earth elements impacted by worldwide heating & al-
mospheric variation. Past analysis has revealed that this subterrancan water body is accountable for Weather
divergence by altering an eco-classification of the Earth; hence, it is critically essential to evaluate them. Re-
mote sensing can give high spatial / temporal resolution sea surface information & big spatial exposurc. cna-
bling notable ocean science findings. However, satellite remote sensors cannot directly detect the protound
coatings of the ocean / sea. Extreme thermal components. including warm and cool periods, may effect social-
ly. However, periodical thermal component alterations stand usual & certainly vital towards various soctal fac-
tors (i.e.travel industry, agriculture, others.), farthest warm / cool winds may cffect abruptly in a bad manncr.
IT remains ' natural' towards a single area, critically, can become severc towards another part that 15 found
least adjusted among thermal components.

Today's climate &air condition cause a key aspect for society's routine flows of system
can become beneficial & dependent on factors like the agriculture and also vacation industry. Subsidiary e
dents, particularly thrilling parts, may at instances has religiously cynical effects that present threats for ume &
structure & substantial economic costs. The ecological diversities that occur over a period of tme vary with
the effect on its subsidiaries and thereby cause an overall change in its surroundings. The main focus of the
work is to relate climate change model considered as in the form of a mathematical expression and also study
its effects into the elements of nature that are eventually affected during a particular event.

This progress 10 technology

Cyche manels

Keywords: Climate Change, Global Warming, Seasonal Changes, mathematical analysis & relation with atmos-

pheric humidity.

Literature Review

Mekonnen H Daba (2018) ..Assessing Local Community Perceptions on Climate Change and Variability and
It’s Effects on Crop Production in Sclected Districts of Western Oromia. Ethiopia. This paper deals with the
peoples cognizance towards environmental changes occurred in- given period of time. The perception of small
holder farmers taken into consideration, their viewpoint . their strategies of various variability happen when
climate change. Moreover, primary data has been used of almost 204 respondents at the basic Tevel of quanti-
tative and qualitative approach. The most impressive thing about this paper. Author has used some sttisties
tool such as Stratified sampling frame and Cluster sampling frame. After completion of experiment. farmers
has able to perceived all k'ind of changes which happened in environment such as strong wind that led to In-
ﬂate_famlmg problem for instance, soil abrasion, loss of soil potency, reduction in crop yields and high rat
of disease occurrence was shown in the paper. )
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ABSTRACT:

The fishery industries sector is also known as the "Sunrise Sector” in India. Indian fish farming has grown il
a rate of more than 10% per year on average over the last decade. As per studies, fish production i
deteriorating. There is little evidence that changes in fishing regulations or procedures are trying (o reverse
these declines.Our research has looked at fishermen's perceptions of the state of fish stocks, as well as
current fisheries management and strategies in the Mumbai region. To understand the fishermen’s
perception towards the government's different schemes and production, a survey has been conducted among
100 fishermen in the Mumbai region. The present study must begin with a review of the literature n the
field of fishermen in the Mumbai region. All primary data was collected in the Mumbai region and analysed
using parametric and non-parametric statistical methods. The study's findings will help to identify
fishermen's perceptions of the government's various schemes, as well as fishermen's expectations of the

government.
Keyword: Fishermen's, Fishery industries, Government

Introduction:
India has made tremendous contributions to its fisheries sector over the last decade. India is the world's third

largest fish producer, accounting for 7.96% of global production, and the second largest producer of fish
through fish farming after China. In India, the fishery industries sector is also referred to as the sunrise
Sector." The socioeconomic situation of fishermen in the Mumbai region was not good.

Maharashtra state is a major maritime state in India. It has a 720-kilometer-long coastline that stretches
across five maritime districts: Thane, Mumbai and Suburban, Raigad, Ratnagiri, and Sindhudurg.
Mumbai is a metropolitan region with satellite towns in the Konkan division, covering an arca of 0,
square kilometres and a population of over 26 million people. Originally seven islands, they were merged to
form one large island in the 18th century. Fishing is an influential traditional occupation in the naturally
beautiful city of Mumbai, but the fishing industry is transforming dramatically and facing new challenges.
The Koli Community, Mumbai's original indigenous inhabitants, make up the majority of the fishing
community. The Koli Community lives in 'Koliwadas,' or coastal houses, and works in markets close to
residential areas. Koli fishermen are not the only ones who work in Mumbai's various fishing areas: there
are also migrant fishermen from other Indian states such as Andhra Pradesh, Odisha, Gujarat, and Nepal,

India's neighbouring country.

355

Review of Literature:
(Mukesh P. Bhendarkar et al., TJPRC, et al., 2017) had undertaken a study on "A study on the profile of

socio-economic condition of fishermen in a selected village in Kabirdham district, Chhattisgarh state. India.”
Th1§ rcsearch was primarily concerned with the objective of this study was to conduct a survey ol the
socioeconomic conditions of fishermen who rely entirely or partially on fishing activities in two selected
:;Zeg:*;lrs, 1?ame:{Saroda and Chhlrgpani rescr.voirs in Kabirdham dist‘rict‘ Chhattisgarh. The study analyses
the e of small-scale fishers, fishing operations, and cooperatives in terms of socioeconomic indicators
ﬁshei;cec:s‘)“sre?:rii;g:vaig‘c:e(;nint:;:?(si[_;?Sel'v01:'s Quring the 2016-17 fishing season. During the survey, 83

tiferent fishing villages, all of whom were cooperative members. Despite
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A Study on Consumer Expectations After COVID- 19
Towards Online Shopping

(Mumbai Sub- urban region)

Prof. Bharat Kisan Shirgaonkar,

Assistant Professor, Shri Chinai College of Commerce & Economics, Andheri (East) Mumbai 400069

Abstract
The study endeavored to understand the changes that have oceurred in consumer expectations after COVID-
an increasc in online shopping

19 towards online shopping. The COVID- 19 pandemic brought about
potential health risk associated

because of government imposed restrictions and consumer anxicty over the
hanges have been observed and noted oo

in consumer expectations. It is equally very important for E- commerce industry to understand consumcr
Some government started to relax their

restrictions and consumers started to return to in- store shopping, creating the possibility that the volume of
inue to shop online

onlinc shopping would decrease once stores reopened however, consumers may conti
more than they did prior to the pandemic because of their experience during the lockdown. Regardless of the
shift in consumer demand towards essentials, all categorics arc moving online for good. To know and
understand consumer expectations after COVID-19 pandemic towards online shopping a survey has been
conducted with a random sampling of 110 consumers belonging to the Mumbai suburban region. The
findings highlighted that the main components like mode of shopping, their expericnce and expectations

regarding the price, quality, privacy protection, information and reviews of product and scrvices.
effectiveness, Customer service approach and so on. Significantly influenced consumer expectations after
COVID- 19 pandemic. The findings of the study will help to identify the changes which have occurred in

consumers’ expectations post COVID- 19 pandemic.
Keywords: E- Commerce, Consumer expectations, marketing strategy, COVID- 19

Introduction:
The Novel COVID- 19 pandemic turned the entire prospect of buying and selling of goods and

services as well as changes in consumer expectations too. The pandemic taught so many aspects and has
changed the entire picture after the COVID-19 pandemic. Consumer cxpectations have always been the
most important part for every businessman to deal with and to fulfill their expectations is a big challenge in

itself.
Generally, consumer expectations are a set of idecas about a product, service or any brand that a

consumer holds in their mind. Knowing your consumer expectations is important to all business whether you

are a small business or a large enterprise organization.

Customers’ expectations matters, because if you can meet them than consumers are likely to spend
more after a positive experience. To do well now and in the future, E- commerce companies need to close
the gap between customer expectations, and the actual consumer experience.

Over a period of time consumers have jumped into the online world of buying goods and services.
However, to deal with consumer expectations via online isn’t an easy task. Because a small dissatisfaction in
terms of consumer expectations will lead to a big loss for E- commerce companies. E- Commerce
cc?mpanies should focus on fulfilling and retaining consumer expectations. By way of providing several
Fhscounts, gift vouchers, Quality service, better price range, wide variety of options and do provide detailed
information about the product or service. Have drawn a major attention towards consumer expectations.

When are Expectations formed?

IJFMR Special Issue C-2323
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Revitalization of Digital Payment System AfterCOVID-19:
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Abstract:
This paper highlights the revitalization of digital payment

reference to women. Digital payments play a vital role and have many a

transaction, security and transparency, 24 x 7 service

the cconomy is started using more on digital paymen _
¥ financiai system is developing continuously with the help of imminent technologies to make online

transactions simple, easier, safer, available and more personalized for customers. The contribution of this
study is an attempt to comparatively analyze the transformation from cash payments to digital payments and
how COVID-19 outbreak has made its contribution towards the contactless digital payments. The problems
faced while using digital payment were mostly about fear of fraud, hidden charges and the lack ol proper

internet access. For the study researcher has selected the women respondents who uses various digital
heir financial transactions. The area selected for the study is in and around Mumbat

study was collected by circulating a Google form to the general public and the
focus on thehike in digital payment from last threc years

system after COVID-19 pandemic with special
dvantages over cash, such as casy
& contactless payment. After the effect of COVID-19,
t system compared to pre COVID-19 period. India's

payment modes to do t
city. The primary data of this
sample size is 50. This paper

Keywords: Digital payment system, Covid-19, Women, Technologies

Introduction

Digital payments are transaction
involved. This means the payer an
of India has been initiating several mea

g rnment has an ambition to create a ‘digitally empowered’ cconomy.

# 7% In India’s journey towards becoming a cashless economy, COVID-19 played an important role. Before
COVID-19 pandemic, people prefer to use digital payment systems, but after the pandemic cffect the
number of users has increased immensely because of concern of touchingthe cash.

There are many digital payment modes which include Debit/ Credit cards, UPI (Google pay. Payum cie.),
NEFT/RTGS, IMPS, different banking apps, Internet banking, Mobile banking and many more. People use
these different types of digital payment modes mainly because of ease and comfort, speedy transactions, no
need of going to bank branches, no risk of losing cash, 24x7service, low transaction costs. The considcrable
problems of digital payment systems arc hightighted risk of fraud, Technical problems, Service fees and
other additional costs, network issues, lack of knowledge, concern about data leakage, complicated

instructions, False identity and so on. Different types of digital payments are offered such as:

e via online modes, with no physical exchange of money

s that take plac
oney. The Government

d the payee, use electronic mediums to exchange m
sures to encourage digital payments in the country. As part of the

~ “Digital India’ campaign, the gove

1. Banking Cards: Banking cards are the most generally used digital payment system in India. Itoffers

cgn_venience as well as security to the users. Banking cards (debit and credit cards) can be used for a various
digital transaction like Point of Sales. terminals, online transactions etc.

2. AE_‘,PS (Aadhfnar enabled payment system): AEPS can be used for banking transactions suchas balance
enquiries, cash.wnhdrawab’deposn, Aadhaar to Aadhaar fund transfers. All such transactions are carried oul
through a banking correspondent which is established on Aadhaar verification.
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A Study on Investment Pattern of Investors After COVID-19
| in Mumbai Region.

Prof. Ritecka Rajeshwar Kamble

Assistant Professor, Shri Chinai College of Commerce & Economics,Andheri (East).
Department of Commerce

Abstract
The Covid-19 virus has had a negative impact everywhere. The Covid-19 epidemic has not only created new

health problems but has also increased existing ones, disrupted pcoplc's financial situations, and altered their
patterns of saving and investing. The unforesceable and unhcard-of disaster has caused cconomics 1o
struggle and work hard. The majority of the economy's scctors took a massive hit, which caused financial
difficulties. The cyclical flow of money has undergonc a tremendous change that has altered peoples’
spending and investing patterns as well as their way of life. The goal of the study is to comprchend how the
COVID-19 cpidemic has affected individual investors' financial and investing decisions in the Mumbai
region. A survey of 100 investors in the Mumbai region was undertaken using a random sample in order to
learn more about and comprehend the investing patterns during COVID-19. Using a descriptive rescarch
design, the investment trend is studied. To ascertain the influcnce of the pandemic on individual investment
decisions in the Mumbai region, a sample survey was carried out using a structured questionnairc. Both
primary and secondary data are gathered in accordance with the requirements of the research study. The
basic data for the study were gathered using a simple random sampling approach, while sccondary data were
gathered from government publications, websites, journal articles, theses, and books. The study's data will
aid in understanding how individual investors invested following COVID-19.

Keywords: Investment pattern, Covid-19, Investment behaviour, Investors.

Introduction:
The global spread of the highly contagious infection Corona Virus has significantly impacted human

existence. In order to stop Covid -19 from spreading throughout the nation, the government has
implemented measures like social isolation, self-isolation, and lockdown, all of which have signiticant
economic repercussions. The lockdown, among all the government's actions, has had an impact on pcoples’
income, spending, and investment patterns. Offices werc essentially closed, industry had ceased. and many
individuals had lost their employment. Aside from the significant death count brought on by the Covid - 19
epidemic, the countries continue to experience financial troublcs.

Covid-19 had an cffect on people's investing stratcgics, portfolios, and general view on life. The
emphasis has shifted, and health investment now comes first. Following Covid-19, investors have started
looking for alternatives that are safer, more reliable, and low-risk. The first and most significant quality of
safe z_lnd liquid investments. Due to their fear of losing money, individual investors' investment habits have
drastically ghanged. The bulk 91" investors have shifted their preferences due to the lockout. Covid-19 has
also had an impact on people’s income. The way that people spend money has also changed.
pteus ploy 6 nporiant oIy ooy he s o e SViDg A0, o
RSNt reomdly. . la's service sector have undergone a major
efﬁcjen?h;aii;;?;:[aﬁar:jirﬁl;?ls;t;ntstlrr;'gs:grs bW]th1 fresh m}d better chances. Companies are creating
behmvioriin oder 155 i HiE e andgris?n asetkon their !'esefarc!i and understanding of investor
and understanding of that consumer. Buanais] {g_maf et.. Marketing is focused on a cons_umer‘s behaviour

- nstitutions have recently become preoccupied with customer
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A Study on the influence of E - Retailing websites
on Net Generation during Covid-19 with

reference to Mumbai City
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Dr B.B Kamble?
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Abstract

Apparels and electronics are the most frequently purchased items from E-retailers. The most important factors
which motivate the respondents to shop online are availability to shop at discounted price and availability of
consumer reviews and product rating information. Moreover, due to the unprecedented lockdowns of Covid-19

pandemic, the sales of e-retailing websites saw a surge due to increasing demand for contactless shopping

Descriptive research was conducted to conclude the study.
Keywords: E-retailing, Net Generation

Introduction

E-retailing is a subset of e-commerce, which encapsulates all —commerce conducted via the Internet. It refers to
that part of e-commerce that entails the sale of product merchandise and does not include the sale of services
viz. railway tickets, airlines tickets, job portals, etc.

The habits and purchase behaviour of the net generation are mostly influenced by the media, both electronic and
printed. Commonly, they are early adopters in most new things; they like to explore, and they are investigating
frequent. Several reasons influence their purchasing decisions and buying behaviour towards online shopping.
According to the marketers, a wide variety of products, ease of shopping, educational qualification, discount, and
different offers available online are the factors that affect purchasing behaviour and spending power. Moreover,

due to the unprecedented lockdowns of Covid-19 pandemic, the sales of e-retailing websites saw a surge due to
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“A STUDY ON SUSTAINABILITY OF
STREET VENDORS DURING COVID 19”

Ms. Prachiti Dhanaji Garud'
Research Scholar, Smt. CHM College

Dr. Balaji B Kamble?
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ABSTRACT:
“Covid 19 has led to

s affected the Global economy. The increase in cases of
of lives and world of

Covid 19 pandemic ha
e and some restrictions. It has resulted in tremendous loss

s imposed by Government affected life of many people especially
hem and resulted in

lockdown, quarantin
work. The restriction the daily earners.

evere impact on the street vendors and has become a burden for t

Lockdown has a s
rs were unable to feed

fall in their income. Without sufficient income during lockdown the street vendo
it their business to

themselves and their families. Despite of this situation, street vendors carry Ot

They cannot afford to “STAY AT HOME" and depend on government or others for
ty. The study has

sustain their lives.
their families. This has resulted in spread of virus throughout ci

et vendors of Kalyan city. The objective is to understand different types of street

their survival and
focused on the stre
vendors. The objective is also to become aware of how street vendors are affected and have sustained

during Covid 19 pandemic.

Key words: Covid 19, Pandemic, Street Vendors
Covid 19- respiratory illness in humans caused by a corona virus
Pandemic- Outbreak of disease in whole world

Street Vendors- someone who sells food or other goods in the street
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An Analysis of Transportation Problems and its
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ABSTRACT

The transportation problem is a type of linear programming problem in which commodities are transported from a
set of sources to a set of destinations based on the supply and demand of the source and destination, respectively, in
order to minimize the total transportation cost.An Initial Basic Feasible Solution (IBFS) is necessary to obtain the
optimal solutionof transportation problems. The optimality gives us the optimal route that prompts or least
aggregate cost whichever is required to solve transportation problem.The main purpose of this paper is to find the
best method for finding an initial basic feasible solution through the North-West Corner Method (NWCM), Least
Cost Method (LCM), and Vogel's Approximation Method (VAM). In this research paper, the researcher has
explained how to find an initial basic viable solution for minimize the transportation problem through three
methods: the North-West Corner Method (NWCM), the Least Cost Method (LCM), and Vogel's Approximation
Method (VAM). The research concludes that Vogel’s Approximation Method is best method for finding the Initial

Basic Feasible Solution (IBFS).

Key-word: Transportation problem, Supply and Demand,North -west Corner Method (NWCM), Least Cost Method

(LCM), Vogel’s Approximation Method (VAM).

INTRODUCTION

The transportation problem is one of the most common areas of Operations Research, which has wide range of applications
in inventory control, communication network, production planning, scheduling, personal allocation, etc. In order to reduce
costs and improve Service, transportation problem aspects are important in logistics and supply chain management. In the
today's highly competitive market, businesses discover better methods to generate and deliver products and services for
better customer services. For transporters it becomes difficult to figure out how and when to supply products to consumers
in the amount they required in a cost-effective manner. Transportation models provide a powerful tool for dealing with this
issues. They guarantee the cfficient supply of raw materials and finished commodities, as well as make them timely
available. The aim of the transportation problem is to find a shipment plan that reduces total shipping cost while sustaining
supply and demand constraints.A company's primary goal is to make money. The cost of transportation or caring has a
strong influence on company's financial activities, and their cost which is inversely related to profit. Companin:swillhchoose
the routes which allow businesses t0 obtain and transport their necessary products at the lowest possible cost withmaximize
proﬁt. The transportation problem is based on the supply and demand of goods carried from various sources to various
desun_atiops, and it is one of the most significant and carly applications of linear programming. Because of its common
adoption in determining optimal transportation roufcs, transportation problems are assigned as best solution for solving
transportation problems. Transportation is an important activity of any economy. Transportation is an important component
for the success of industrial businesscs, especially in a large country like India. A company's product or commodities must
be properly distributed to its distributors, dealers, sub-dealers, and other partners.

Transportation problem can be expressed mathematical as
m n
Minimize Z = Z z Ciix (Total Transpiration Cost)

i=1 j=1
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Abstract: An iterative method is a mathematical procedure and part of the numerical analysis that used as an initial value
to generate a sequence of improving approximate solutions for solving the non-linear equations f(x) = 0. The mair
purpose of this paper is to find out the best method out of bisection method, Regula-Falsi Method and Newton-Raphsor
Method for solving non-linear equations f(x) =0 and also comparing them through iterative methods. The researchel
used non-linear algebraic equation f(x) = 0 to find approximate root and explained by three iterative methods 1.¢
bisection method, Regula-Falsi Method and Newton-Raphson Method. Their results obtained that the Newton-Raphsor

Method is best and fast approximation method to compare than other two iterative methods.

Key-word: Non-linear algebraic equation, bisection Method, Regula-Falsi Method, Newton-Raphson Method.

1. INTRODUCTION

Numerical analysis is a branch of mathematics that provides tools and methods for solving mathematical problems
Numerical analysis is the study of algorithms that use numerical approximation for the problems of mathematical analysis
The goal of the field of numerical analysis is to design and analyze the techniques to give approximate but accurate
solutions to hard problems. Many mathematical models of physics, economics, engineering, science and other disciplines
come up with the different types of non-linear equations. In recent time, several scientists and engineers have been focusec
on to solve the non-linear equations both numerically and analytically. Solving nonlinear equations is one of the importan!
research areas in numerical analysis but finding the exact solutions of nonlinear equations is a difficult task. In several
occasions, it may not be simple to get the exact solutions. Even solutions of equations exist; they may not be real rational
In this case, we need to find its rational/decimal approximation. Hence, numerical methods are helpful to find approximate

solutions.

[JCRT2110079 | International Journal of Creative Research Thoughts (IJCRT) www.ijcrt.org | a659

Scanned with CamScanner



: \k International Research Journal of Engineering and Technology (IRJET)  e-ISSN: 2395-0056
JET  Volume: 08 fssue: 07 | July 2021 www.irjet.net p-ISSN: 2395-0072

REGRESSION ANALYSIS ON PREDICTION OF NUMBER OF DECEASED
CASES COVID-19

Prof. Manishkumar Jaiswal

Department of Mathematics and Statistics, Shri Chinai College of Commerce & Econoimics, Andheri East, Mumbai-
4000-69, Maharashtra, India

R = LR

...................

Abstract - Background: The fastest-growing virus which has not only affected one or two countries but the whole world is

nonother but coronavirus also known as COVID-19 (SARS-CoV-2). This virus had lead to a huge amount of human as weh: as

economic loss in many countries. Coronavirus disease (COVID-19)isan infectious disease caused by anewly discovered coronavirus

and it is a viral disease. By observing the impact due to disease, the researcher has decided to study statistics ofconﬁf'mEd cases,

. active cases, recovered cases, and deceased cases in India to give a prediction on future cases that might help to decide
precautionary measures and infrastructure for COVID-19 patients.

\Mathods: The researcher has used regression analysis on secondary data collected from the www.COVID19india.org website about

confirmed cases, active cases, recovered cases, and deceased cases in | ndia.

Findings: The researcher has found that the feasibility of the formula is precise and could help in the prediction of deceased cases in
India caused by COVID-19.

Interpretation: From the research, itis interpreted the multiple correlation coefficient very strong positive correlation between
COVID-19 deceased cases and confirmed cases, active cases and recovered cases. The researcher has also interpreted that the
overall regression analysis model is good fit.

Key Words: COVID-19, Correlation, Regression and COVID-19, Coronaviruses, Confirmed Cases, Active Cases,
Recovered Cases, Deceased Cases.

1. INTRODUCTION

The COVID-19 pandemic in India is part of the global pandemic of coronavirus sickness 2019 (COVID-19) resulting from
extreme acute respiration syndrome coronavirus (SARS-CoV-2). The first case of COVID-19 in India, which originated from
China, became said on 30 January 2020. Currently, India has the biggest range of showed instances in Asia. As of 12 June 2021,
India has the second-maximum range of showed instances within side the world (after the US) with 29.three million said
instances of COVID-19 contamination and the third-maximum range of COVID-19 deceased (after the USand Brazil) at 367,081
VQ deceased. Coronavirus which is commonly called COVID-19is an Infectious disease. This is a new virus and its spread ratio is

very fast. COVID-19 was first identified in December 2019 in the wet market of Wuhan city in China. But now, this virus has
spread to almost 200 countries of the world. On 11th March 2020, the World Health Organization(WHO) declared the COVID-
19 outbreak pandemic symptoms- The most common symptoms of coronavirusare fever, cough,and shortness of breath, some
patients may have aches and pains, nasal congestion, runny nose, loss of smell and sore throat, most people recover from the
disease without needing special treatment. Older people and those with underlying medical problems like high blood pressure,
heart problems, or diabetes are more likely to develop serious illnesses. COVID-19 refers to the disease caused in humans due
to contraction of the Novel Human Coronavirus (Severe Acute Respiratory Syndrome CoV-2) which is established to be a
respiratory pathogen. In human hosts, it causes symptoms that vary from dry cough and fever to ARDS-induced respiratory
failure. This virus is of zoonotic origin, which essentially means that it started with an animal to human transmission or
jumping. This puts into context its place of origin, which was early in December 2019 in the Wuhan Live Seafood Market, in the
Hubei province of China, where trading of live animals including exotic mammals ran rampant and unchecked.

Then, this study aimed to achieve the following objectives:

To predict COVID-19 deceased cases by daily regression tests in a linear regression analysis.
. To predict COVID-19 deceased cases by the number of days.

2. LITERATURE REVIEW

Rath, S., Tripathy, A, & Tripathy, A. R. (2020) reveals an effective way to forecast the next number of daily active cases. The
researcher has also found that there is a strong relation between active cases and deceased and recovered cases. -
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Abstract: The COVID 19 Pandemsc 01's 2 umgue challenge faced by world During pandemic situation

disruption in the hifestvie and buving paticn of a consumcr and adversely impact the global CCONOMY

T'o control such virus govermnment has taken cortam corrective measures hke weanng the mast, socrl
distancing and lockdown. Duc 10 some sinct resinchions entife economic activity become blocked and
their results individuals losses therr jobs, income and therr impact consumers change their buying
behaviour. The present study 1s an attempt to analyse the consumer b sving behaviour duriny the CONVID
19 with reference 1o Mumbai region. The pnimany data were collected through structured questionnaire
form 100 respondents using Google form and secondary data collected from different Journals. books
and government records. The finding of the study helpful 10 dentity lockdown sentiments and

sustainable buying (LSSB) and also analysed the willingness to buy local brand goods (LBG) Verses

foreign brand goods (FBG).
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Abstract: The COVID 19 Pandemic it’s a unique challenge faced by world. During pandemic situation
disruption in the lifestyle and buying pattern of a consumer and adversely impact the global economy
To control such virus government has taken certain corrective measures like wearing the mast, sociul
distancing and lockdown. Due to some strict restrictions entire economic activity become blocked and
their results individuals losses their jobs, income and their impact consumers change their buving
behaviour. The present study is an attempt to analyse the consumer buying behaviour during the COVID
19 with reference to Mumbai region. The primary data were collected through structured questionnaire
form 100 respondents using Google form and secondary data collected from different Journals. books
and government records. The finding of the study helpful to identify lockdown sentiments and

sustainable buying (LSSB) and also analysed the willingness to buy local brand goods (1. BG) Verses
foreign brand goods (FBG).

Key Words: COVID 19, Consumer Behaviour, lockdown sentiments and sustainable buying. local
brand goods, foreign brand goods
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\BSI RACT
The study endeavored sarnd the cause of povel Cotonavifus discase (COVID- 19) on the

consumet's buving behavior. The ¢ OVID-19 pandemic and the lockdown due to social distancing

‘s habits of busing as wcll as shopping. Consumers are

mandates have interrupted the Conmsmc INg
acquinng knowledge o amprovise and learn new buving habits. Due to the pandemic and its

consequences, online shopping i now adays conmdered to be the most convenicnt medium of shopping

| i to get away fice from the spreading virus and kcep ourscives in a L‘nmpl:lcly safe and sccure

the store. so the store comes home. To know and understand the

&0 10

environment, € onsumers cannot go o

buving behavior of consumers during the COVID- 19 pandemic towards online shopping a survey has
oling of 151 consumers belonging to the Mumbai suburban region.

been conducted with a random samplhing

The findings highlighted  that the main components ke mode of shopping, delivery pattern,

Avarlatlity of product, Brand. safety, price. social media, panic situation, the product description on

literacy, and so on. Significantly influenced the

--lr int
‘s cm ul i

the internet, pavment methods, Adveruse

consumer’s buying motne dunng the lockdown due to COVID- 19 ps andemic. The findings of the study

will help 10 identify the changes W hich have occurred in consumers’ buying behavior during COVID-
19 pandemac

Key Words: COVID-19 disease, Social-distancing, Consumer behavior, Online shopping.
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ABSTRACT:

This paper aims to identify the common characteristics of'pandemic-related fraud and any threats specific

financial crises most similar to COVID-19 in modern times.
OVID-19 pandemic and have

to pandemics and The study's findings outline

e types and tactics that have emerged during the 2020 C
and operations by enforcement of law and government

several novel crim

never been seen before. Advances in technology,

ams appear regardless of the state of the economy, but some specific scams, particularly

guardians. Many sc
economic crises uncover certain previously undetected

internet scams, appear during pandemics. Similarly,

scams, while economic crises drive scams that stem from and cause bankruptcies.

The report examines primary data and secondary data. Primary data was collected from the questionnaire

method using online Google forms and circulated in the Mumbai region. Secondary data were collected

from different government records, journals, books, etc.

What we can learn about the responses of individuals and organized crime to specific initiatives and other

activities. These include social distancing, loan/mortgage freezes, retiree cash payments, capping cash

ents in favor of contactless payments, greed for profit through the sale of health products, welfare

IT fraud through data manipulation and telephone tariffs,
insurance fraud and contractual

paym
fraud, identity abuse,

e theft or dishonestly underpaying Employees, consumer fraud,
payment of govcrnmcnt-guamnteed loans. The

corporate fraud payroll fraud,

wag
dishonesty in non-return of deposits on bookings or non-re

finding of the study investigates the trust factor of online payment and different fraud and we also measure

the correlation between the trust factor and online payment.
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Introduction:

Communication is the activity of conveying information through the exchange of ideas, feclings,
intentions, expectations, perceptions or commands by speech, writing, and gestures and by other means
between two or more participants. The process requires a source/sender who encodes information in the

form of a message which is transmitted through a medium/channel to a recipient who then decodes the
message and gives necessary response feedbac 13

Effective communication occurs when messages are not distorted during the communication process
and communication serves the purpose for which it was planned or designed. However when the
desired effect is not achieved. factors which act as obstacles need to be explained with the intention to
discover why the communication has been ineffective. These include filtering, selective perceptions,
information overload, emotions, language, silence, communication apprehension or anxiety, gender
difference and many other factors. These barriers to effective communication can retard or distort the
message at any stage in the communication process. Effective communication involves conveying clear
and concise information. As people from various work place we should question ourselves, how well
have we been able to communicate to our colleagues and how can we better comm unicate in the future?

The better the communication, the better would be their understanding.
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STRATEGIES ADOPTED BY SWIGGY
DURING COVID-19 PANDEMIC
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Abstract:

Purpose: In today’s COVID hit world all business small or large has taken a hit cither positively or

own imposed due to coronavirus also caused people to switch to online

negatively. Furthermore, the lockd
s. Leading Indian food delivery brand Swiggy evolved its model during the

buying of groceries and essential
and brought the focus on

ace with the ongoing shift in consumer mindset,

pandemic lockdowns to keep p
This study will focus on the sustainable

building trust and reassurance contextually for the category.

business strategies adopted by Swiggy during COVID-19 Pandemic for online delivery related to food
items, edibles and others.

Design: The researcher has used both primary and secondary data for the present study. The primary data

has been collected from 100 Swiggy customers situated in Mumbai. For Hypothesis testing researcher has

used one way ANOVA table for logical justification.

Finding: This research concludes that the impact of COVID-19 and its repercussion on online food

delivering platforms is both ‘positive’ and ‘negative’. But online food delivery platforms like Swiggy has

converted threats into opportunity and adopted various strategies for sustainability of their business during
=

COVID-19 pandemic.

Key words: Swiggy, Strategies, Sustainable business, COVID-19
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