
Sr.

No.

Roll 

No. Name of the Students TOPIC

1
A-01

AGARWAL MANOJ GANESH 

PRASAD

Comparative study of SBI & HDFC regarding 

profitability ratio
2 A-02 AYARE SUMER SURESH MARKETING STRATEGY ON AMAZON INDIA 
3 A-03 BADAD ANUJ DINEESH MARKETING STRATEGY OF OYO

4
A-04

BHARODIYA KENIL SANJAY Financial performance of Bharat Co-operative bank

5
A-05

BHESANIYA ANKIT VAJUBHAI ABSENT

6 A-06 BICHU MUSHAIB ASFAQ MARKETING STRATEGY OF SYSKA LED
7 A-07 BISWAS PRIYANKA PHANI MARKETING STRATEGY OF JIOMART

8
A-08

CHAURASIA PRARTHANA 

DEVENDRA

Impact of universal banking on the operation of 

banks
9 A-09 CHAVAN NIDHI VILAS Fundamental analysis of FMCG industry

10 A-10 CHITRODA VISHAL DINESHBHAI MARKETING STRATEGY OF ROLLS ROYCE

11 A-11
DATTA PARINITA SARVESH MARKETING STRATEGY OF GLENMARK 

PHARMACEUTICAL 

12
A-12

DAWARE VAIBHAV JALINDAR Comparative study of Mutual funds

13 A-13 DEV SUVARNA SHANKAR A STUDY REPORT ON WHISPER
14 A-14 DEVADIGA YASH DEJAPPA MARKETING STRATEGY OF HONDA MOTORS 
15 A-15 DHADHI HEENA DAMJI MARKETING STRATEGY OF STARBUCKS 

16
A-16

DONGA AWANTIKA 

VENKATESHWARA

Financial analysis of Central Bank Of India

17
A-17

DURGOLI SHRADDHA 

PANDURANG

Mutual funds and investment ways

18 A-18
GADA HIRAL MANISH COMPARATIVE STUDY OF ZOMATO AND SWIGGY 

19 A-19 GARIBA TIRTH NITIN MARKETING STRATEGY OF BIG BAZAAR 
20 A-20 GOHIL KRUPALI MAHESH PROJECT REPORT ON COCA COLA INDIA
21 A-21 GUPTA PRATIK SANJAY A study of services provided by Tata motors

22
A-22

HARIJAN SHYAMSUNDAR 

NEBULAL

Study report on National Stock Exchange

23 A-23 HARKULKAR SHREYA PRANAY MARKETING STRATEGY OF DMART 
24 A-24 HILLOONA JIMMY JEHANGIR MARKETING STRATEGY OF MERCEDES BENZ
25 A-25 INTWALA JAINAM MAYUR MARKETING STRATEGY OF GILLETTE 
26 A-26 JAIN LICHIKUMARI RAJESH MARKETING STRATEGY OF BISLERI
27 A-27 JITIYA ISHANT DINESH MARKETING STRATEGY OF WALMART 
28 A-28 KATKE VITTHAL MOHAN Financial analysis of Infosys Limited
29 A-29 KHAN MUBASHIR AHMEDANIS MARKETING STRATEGY OF MRF TYRE
30 A-30 KHAN NOMAAN DILAWAR MARKETING STRATEGY OF TITAN WATCHES

Shri Chinai College of Commerce & Economics 

 PROJECT LIST OF STUDENTS/ TOPICS

TYBMS SEM- VI  2021- 2022



31 A-31 KHAN SAMEER ABDUL REHMAN MARKETING STRATEGY OF TATA MOTORS 

32
A-32

KHEDEKAR RUSHABH 

NAMDEV

Changes in the Financial position of Britannia 

Industry Limited

33
A-33

LOPES CAROLINE XAVIER Study of financial products and services provided 

by angel broking private limited
34 A-34 MAJHI RISHABH PRAMOD MARKETING STRATEGY OF NIKE 
35 A-35 MANE BHAVIKA ASHOK Foreign Direct Investment(FDI)

36
A-36

MANGUKAYA DISHANT 

GHANSHYAM

Study of nationalised and privatized bank (SBI & 

HDFC)
37 A-37 MAURYA ROHIT VINOD KUMAR MARKETING STRATEGY OF APPLE COMPANY 
38 A-38 MITALIA KETAN SANJAY Analysis of bank of baroda

39
A-39

NADAR HARSHALL PECHI 

GANESH

Money  market in India

40
A-40

NAHRIA ABHISHEK MAHESH HUL v/s Capital

41 A-41 OJHA PRANALI PRAKASH MARKETING STRATEGY OF VEDIX
42 A-42 BHOSALE KUNAL DIPAK Venture capital
43 A-43 DEY ASHITOSH SUBIR SEBI
44 A-44 DURAIRAJ MICHEAL BABU MARKETING STRATEGY OF H&M
45 A-45 GUPTA HEENA RAVINDRA Mutual funds investment of ICICI

46
A-46

HALWAI PRASHANT 

SANTOSH

Capgemini

47 A-47 JADHAV NIKHIL SUNIL Portfolio Management
48 A-48 JHA LAXMI SHAMBHUKANT HDFC Personal loan
49 A-49 KANOJIA DEVENDRA SATYAPAL MARKETING STRATEGY OF MI
50 A-50 MALI HRITIK RAJESH MARKETING STRATEGY OF IPHONE 

51 A-51 MULIK YASH ARUN Global meltdown 2008
52 A-52 NAYAK SHILPA MITESH equity analysis of cement sector

53 A-53
GUPTA DINANATH 

RAJENDRAPRASAD

MARKET STRATEGY OF PARLE

54 A-54 GUPTA NIRAJ DEEPCHAND TREVISTA

55
A-55

MAURYA ANAND 

VIJAYBAHADUR

Study report on BSE

56 A-56 NANDINI ANANDRAJ PROJECTION OF EVENT MANAGEMENT 

57 A-57
KOCHAREKAR HARSHAD BHARAT MARKETING STRATEGY OF KROGER

58 A-58 JYANI MEET VIPULBHAI MARKETING STRATEGY OF ZARA 

59 B-02 PADAVE MANOJ SANDEEP Bank of maharashtra
60 B-03 PADAVE YASH MAHESH capital Budgeting of Maruti Suzuki
61 B-04 PAN NISHA BAHADUR Interest rates swaps in India

62
B-05

PANCHAL KHUSHI SANTOSH Study report on bajaj finance

63 B-06 PARMAR MILIN BHARAT Financial analysis of industry ltd
64 B-07 PARMAR PRATHAM HARESH MARKETING STRATEGY OF RR KABEL

65
B-08

PATEL MITHAL LALJI Detail study of crowd funding as a sourse of raising 

fund
66 B-09 PATIL ADARSH TANAJI Analysis of Hindustan computers LTD.



67 B-1
MISHRA PRASHANT RAMKESHAV ALCOHOL MARKETING 

68
B-10

PATIL SHREYAS RAJENDRA A study on perception of customer star Insurance 

Policy

69 B-11
PATWA KOMAL DINESH MARKETING STRATEGY OF CADBURY COMPANY 

70 B-12 POOJARY CHAITRA CHANDRA MARKETING STRATEGY OF BT21

71
B-13

PRAJAPATI RUSHITA HEMANT Role of RBI in India

72 B-14 RANA TWINKLE DEEPAK A study on green accounting
73 B-15 RAPOSE RACHAEL DENZIL Commodity & Derivatives in India

74 B-16
RAWAL ANJALI RAJESH CUSTOMER PERCEPTION TOWARDS ONLINE 

SHOPPING ON FLIPKART 

75
B-17

RAWAL KRISHNA 

DINESHKUMAR

A study report on UTI

76
B-18

RAWAT VISHAL SINGH VINAY 

SINGH

Fundamental analysis of non Banking finance

77 B-19 SAGAR SHRUTI VISHNU A STUDY ON PLASTIC MONEY ( same topic)
78 B-20 SALVANKAR PURNIMA GOPAL MARKETING STRATEGY OF SAMSUNG 

79 B-21
SAYYED MOHD AWAIS MOHD 

SIDDIQ

STUDY AND RESEARCH OF MARKETING STRATEGY 

OF AMWAY
80 B-22 SHAH PREET YATIN Financial reporting of siddhi creativity

81
B-23

SHAIKH ABDUL AHAD 

KHALIL

Comparative analysis of mutual fund

82 B-24 SHAIKH IFTEKAR MOHSIN MARKETING STRATEGY OF ONE PLUS

83 B-25

SHAIKH KHUSHI MUSTAQUE MARKETING STRATEGY OF TIMEZONE IN INDIA 

84 B-26
SHAIKH MOHD AFTAAB 

KALEEMULLAH

MARKETING STRATEGY OF TESLA 

85 B-27 SHARMA SONIA GANESH Study report on kotak

86 B-28
SINGH JANVI BIRBAHADUR MARKETING STRATEGY OF HIMALAYA PRODUCTS 

87 B-29 SINGH KARTIKEYA RAVI KUMAR MARKETING STRATEGY OF TOYOTA MOTORS 
88 B-30 SINGH LAKSHITA RAJESH Study on Financial report on Infosys

89
B-31

SINGH NISHAKUMARI 

JOGINDER

Study on SBI

90 B-32 SINGH PRATIK SANTOSH MARKETING STRATEGY OF TATA STEEL 

91 B-33 SONANI KHUSHI MUKESH STUDY REPORT ON LAKME
92 B-34 TAKALE NISHANT NITIN Study of Housing finance of individual
93 B-35 TANK TANVI MANISH Financial report on Nestle company

94 B-36
TEKALKAR AKANSHA SANJAY MARKET ANALYSIS AND SALES DEVELOPMENT OF 

AMUL MILK

95
B-37

THATHAMPILLY SNEHA 

SURESH

Study on NSE

96 B-38 VAIDYA VISHAL YOGESH Comparision NSE v/s BSE

97 B-39
VISHWAKARMA GANESH ANIL 

KUMAR

MARKETING STRATEGY OF DETTOL 

98 B-40 WAGHELA NEEYOMI NARESH LUX MARKETING PROJECT 



99
B-41

YADAV NISHANT 

RADHESHYAM 

Study on management of SBI

100 B-42 PANCHAL TEJAS NITESH MARKETING STRATEGY OF AIRTEL 

101 B-43 PATADE PRASAD SHANKAR MARKETING STRATEGY OF ADIDAS 

102 B-44
PATEL WASIM MUSTAKIM OVERVIEW OF CUSTOMER SATISFACTION OF STATE 

BANK OF INDIA IN MUMBAI REGION 

103
B-45

POSTE GAURAV SHIVANAND Study on stock market

104 B-46
PRAJAPATI MAKHAN TRILOKINATH MARKETING STRATEGY OF MAGGIE 

105 B-47

SAYYAD NADEEM NASIR AN EVALUATIVE STUDY ON PRESENT INTERNET 

BANKING AND IT'S FUTURE PROSPECTS 

106 B-48
SAYYED TAASIN MEHMOOD MARKETING STRATEGY OF MCDONALD'S IN INDIA 

107 B-49 SHAIKH AYASHA FAROOQ Micro finance of SBI
108 B-50 SOLANKI JAYESH KESHAV Foreign Institution investment

109 B-51
THATHAMPILLY ANANDHU 

DAYANAND

MARKETING ANALYSIS OF AJIO 

110 B-52
TIWARI SHIVAM HARASU PRASAD ABSENT

111 B-53 VASTA SHUBHAM VIJAY MARKETING STRATEGY OF ITC LIMITED 
112 B-54 YADAV PRADUMN SUVASH Financial statement of Bajaj
113 B-55 YADAV SURAJ RAMKISHAN comarative study on OLA VS UBER

114 B-56
PANDEY AMANKUMAR 

DINESHKUMAR 

MARKETING STRATEGY OF OPPO

115 B-57 TRIPATHI PALLAVI ARVIND ICICI Bank
116 B-58 SINGH MANSI SANTOSH MARKETING STRATEGY OF GOVARDHAN 

117 B-59
PRAJAPATI SUMIT RAMBHAVAN MARKETING STRATEGY OF FLIPKART INDIA ( same 

topic)
118 B-60 SINGH VISHAL DIWAKAR MARKETING STRATEGY OF CRED COMPANY 


